, channel complementarity theory and related research suggest that increased use of newer communication technologies is associated with increased use (i.e., complementarity) of older communication technologies (e.g., Dutta-Bergman, 2004b) or face-to-face communication (e.g., Dutta-Bergman, 2006; Kraut et al., 2002).
Our current understanding of channel complementarity is limited, however, in two ways. First, from a theoretical perspective, research usually addresses channel complementarity as a phenomenon that occurs across the board. However, previous research suggests that channel use varies as a function of individual factors such as social competence (e.g., Caplan, 2005; Keaten & Kelly, 2008) and that the extent to which channel complementary occurs also likely varies as a function of those factors (e.g., Poley & Luo, 2012; Valkenburg & Peter, 2007; Valkenburg, Schouten, & Peter, 2005) . Second, from a methodological perspective, researchers generally use perceptual (e.g., Dimmick et al., 2000; Ramirez et al., 2008; Tian & Robinson, 2008) or retrospective (e.g., Althaus & Tewksbury, 2000; Dutta-Bergman, 2004b , 2006 Lu, 2009) reports that ask about use on average or over a long period of time and typically examine a limited range of communication channels. The current study addresses these limitations by examining social competence as a factor in the complementary use of interpersonal communication channels and using daily reports regarding use of a wider variety of communication channels.
Channel Complementarity Theory
Researchers concerned with the impact of newer communication channels on the use of older channels generally propose two contradictory views of people's use of multiple channels-that use of newer communication channels either displaces or complements use of older communication channels. Although this research originally derived from a concern regarding the use of mass media such as radio and television (see Bryant & Fondren, 2009 for a review), it has recently been expanded to encompass interpersonal channel use (both face-to-face and mediated communication; e.g., Dimmick et al., 2000; Dutta-Bergman, 2004b; Ramirez et al., 2008) .
The displacement hypothesis argues that people's total channel use remains relatively constant regardless of the particular channels they use. As a result, time spent using a new channel necessarily decreases time spent using an old channel (Newell, 2007) . Some research has supported the idea that newer mediated channels displace older mediated channels and face-to-face communication. Niche theory argues that when two media overlap highly in the gratifications that they provide, competition occurs, and use of one medium will reduce the use of the other medium (Dimmick et al., 2000) . Research using this framework has found that people report using the landline telephone less after their adoption of e-mail (Dimmick et al., 2000) and using the landline telephone and e-mail less after their adoption of instant messaging (Ramirez et al., 2008) . Similarly, Kraut and colleagues (1998) found that adoption of the Internet was associated-at least initially (Kraut et al., 2002) -with reduced time communicating with other household members.
Generally more evidence exists, however, to suggest that newer mediated channels complement, rather than displace, older mediated channels and face-to-face communication. Research on uses and gratifications argues that people are motivated to use channels to obtain gratifications (Dutta-Bergman, 2004b; Ruggiero, 2000) and that channel use is driven by the motivation that the channel fulfills rather then by the particular channel itself. Channel complementarity theory draws from uses and gratifications, along with niche theory and selective exposure, to argue that use of a particular channel to fulfill a particular need or desire should be associated with greater use of other channels to fulfill that same need or desire (Dutta-Bergman, 2004a , 2004b .
Previous research supports this expectation in the contexts of both mass media and interpersonal communication. In the domain of mass media, people who use the Internet to access information about various topics (e.g., sports, politics, or business) are more likely than those who do not use it to also access information about those topics via traditional media sources such as the newspaper and radio (Dutta-Bergman, 2004a) . Similarly, Althaus and Tewksbury (2000) found that use of the Internet as a of that relationship is not necessarily as straightforward as lower social competence leading to increased use of lean communication channels.
One potential way in which competence influences channel use is by influencing complementary use of communication channels. In the context of interpersonal communication, social competence and related constructs (e.g., anxiety and shyness) have been found to exert some influence over the extent to which people use online communication to complement face-to-face communication (i.e., the "social enhancement hypothesis") or to compensate for deficits in face-to-face communication quality (i.e., the "social compensation hypothesis") (e.g., Poley & Luo, 2012; Valkenburg & Peter, 2007; Valkenburg et al., 2005) . Adolescents with higher social anxiety report less online communication overall, but they also report perceiving online communication to be more valuable for intimate self-disclosure (Valkenburg & Peter, 2007) . Similarly, extraversion has been associated with increased online communication in adolescents, but introverted adolescents report stronger social compensation motives for online communication (Valkenburg et al., 2005) .
Channel complementarity theory provides a potential theoretical explanation for the idea that people who differ in social competence also differ in their complementary use of various channels. According to channel complementarity theory, channel use is driven by underlying motivations for content or connection (Dutta-Bergman, 2004a , 2004b . In the context of the current study, differences in complementary channel use are likely attributable to differences in the motivations of people with high and low levels of competence. Much online communication is relatively lean (i.e., offers less immediate feedback and limited nonverbal cues) compared to richer channels such as face-to-face communication and the telephone. This difference is thought to contribute to online communication's appeal for people with lower competence because it allows them to engage in less threatening, more effective interaction (Caplan, 2005; Valkenburg & Peter, 2007) . If people with lower social competence are motivated to use leaner channels to compensate for their skills deficits, then this motivation should make them likely to use leaner communication channels complementarily. For example, use of e-mail should be associated with use of text messaging for people with low social competence because both channels offer the ability to compensate for perceived skills deficits. In contrast, the rich-get-richer hypothesis argues that people with higher levels of social competence are likely to use both leaner and richer communication channels because they are motivated to connect with others and are able to use both types of channels effectively (Poley & Luo, 2012) . As a result, those high in social competence should use leaner and richer channels complementarily. For example, use of the telephone should be associated with use of text messaging for people high in social competence because both channels offer the ability to connect with others. Therefore, social competence should influence the extent to which complementarity exists among different communication channels.
Measurement and Analysis of Channel Complementarity
In addition to extending channel complementarity theory by examining the role of social competence in channel complementarity, we also aim to address limitations in current research regarding the number and types of complementary relationships examined. Some research only examines bivariate associations between two channels, such as the landline telephone and e-mail (Dimmick et al., 2000) , the Internet and face-to-face communication (Kraut et al., 2002) , or the telephone and the Internet (Dutta-Bergman, 2004b) . Other research limits its examination to associations between a particular channel (often the Internet) as the criterion variable and various other channels as predictor variables, and fails to examine other potential associations among the various channels measured. For example, Dutta-Bergman (2004a) examined associations between use of the Internet and use of newspaper, radio, and television but not, for example, associations between radio and newspaper use. Researchers have also examined how use of the Internet is associated with use of other health-information sources such as doctors or magazines without examining how those non-Internet sources are associated with one another (e.g., Lu, 2009; Tian & Robinson, 2008) . Similarly, Ramirez and colleagues (2008) examined how adoption of instant messaging was associated with people's use of the cell phone, landline phone, and e-mail, but did not examine complementarity or displacement among the latter four channels. Although these findings are important to establishing the existence of channel complementarity among various channels (including face-to-face communication), they are limited in their ability to depict a broader picture of channel complementarity as it exists among multiple communication channels.
Because people increasingly use a variety of channels to communicate in their interpersonal relationships (e.g., Boase, Horrigan, Wellman, & Rainie, 2006; Lenhart, 2010; Walther & Parks, 2002) , it is important to understand patterns of channel use holistically, as opposed to examining particular aspects of those patterns (e.g., face-to-face communication and Internet use, or e-mail and the telephone). Understanding channel complementarity requires understanding not only (for example) how use of the Internet is associated with use of other various channels but also how those other channels, in addition to the Internet, are associated with each other. The inclusion of face-to-face communication in such an examination is particularly important because although much research on complementarity has focused on mediated forms of communication, a uses and gratifications perspective suggests that face-to-face communication competes with mediated communication when people seek gratifications (Katz, Blumler, & Gurevitch, 1974) . Although it would be impossible to systematically examine every communication channel that people might use, expanding the scope of data collection and analysis regarding channel use could shed light on more general patterns of channel complementarity than previous research has allowed.
Previous research also often relies on global or retrospective reports of channel use. Some research asks participants to report the extent to which their use of various channels has increased or decreased since their adoption of other channels (Dimmick et al., 2000; Ramirez et al., 2008) . Other research uses questionnaires that simply ask people whether they engage in a particular type of communication over a particular channel, with either dichotomous response options of yes/no (Dutta-Bergman, 2004a , 2004b , 2006 or Likert-type options of strongly agree to strongly disagree (Lu, 2009) , without measuring actual time spent using those channels. Yet other research asks people to indicate how much attention they pay to information from a variety of channels such as television, magazines, or the Internet (Tian & Robinson, 2008) or how frequently they use various sources in an average week or typical weekday (Althaus & Tewksbury, 2000) .
These inconsistencies might account for some of the variations in previous findings regarding channel complementarity and displacement. While such methods are informative in the sense that they allow us to draw conclusions about use over long periods of time or about general use of various channels, these methods preclude a more refined understanding of when and how use of particular channels is related. As a result, making specific predictions about how people use communication channels is difficult. Furthermore, retrospective reports of channel use can be problematic because much use is routine, so people are often unaware of their actual use patterns (Dimmick, Feaster, & Ramirez, 2011) . Asking respondents to indicate their use on particular days (as opposed to asking them to indicate typical, average, or previous use) would not only allow for the observation of more specific patterns of channel complementarity (i.e., the association between use of two channels on a particular day) but would also help mitigate potential retrospective bias in participants' reports of channel use.
The Current Study
This study uses a daily diary questionnaire to examine associations between different communication channels (face-to-face communication, the telephone, e-mail, text messaging, and Facebook). Daily questionnaires allow us to examine everyday communication across a wider range of conversations and situations than when a single day is studied, providing data that are more representative of people's communication patterns as a whole (Duck, Rutt, Hurst, & Strejc, 1991) while minimizing (though not eliminating) the potential bias stemming from retrospective reports. Based on the research reviewed above, we expect people to use the above-mentioned communication channels complementarily. Hypothesis 1 reflects this prediction.
H1: Use of a given communication channel is positively associated with use of other communication channels.
Although we expect that channel use will, generally speaking, be complementary, previous research regarding social competence and channel use also suggests that the extent to which channel use is complementary should vary as a function of social competence. For people high in social competence, use of channels that are relatively lean (e-mail and text messaging), should complement use of channels that are relatively rich (face-to-face communication and the telephone). In contrast, for people low in social competence, complementary use should occur among channels that are relatively lean. The following hypothesis reflects these expectations.
H2a: Social competence moderates channel complementarity. Use of leaner channels (i.e., e-mail and text messaging) complements use of richer channels (i.e., face-to-face communication and telephone) at high but not low levels of social competence.
H2b: Social competence moderates channel complementarity. Use of leaner channels (i.e., e-mail and text messaging) is complementary at low levels of social competence. 
Method

Participants
Participants were recruited from undergraduate Communication courses to complete an initial questionnaire and at least 4 daily questionnaires as described below. Participants were required to be at least 18 years old and have a Facebook account. A total of N = 239 participants completed the initial questionnaire. Of these, 87 did not follow the study instructions to complete at least 4 daily questionnaires in the 10 days after they completed the daily questionnaire and were removed from the analyses.
Using independent-samples t-tests, no age (t (237) = 0.43, p > .05) or social competence (t (237) = −0.77, p > .05) differences were observed between those who did and did not complete at least 4 days of daily questionnaires. Using a chi-square test, no differences in sex were observed between completers and noncompleters, 2 (df = 1, N = 239) = 0.15, p > .05. Participants whose reported daily use of a given channel was greater than 3 standard deviations above the mean for use of that channel (n = 16) were also removed from the analyses (no participants reported daily channel use more than 3 standard deviations below the mean), resulting in a final sample of N = 136 participants (age M = 21.21, SD = 1.59; 42 men and 94 women) who completed a mean of 6.12 (SD = 1.55; range 4-10) daily questionnaires.
Procedure
Participants completed initial and daily questionnaires using online survey software. The initial questionnaire included demographic variables and the measure of social competence, among other items not reported here. After they completed the initial questionnaire, participants were instructed to complete the daily questionnaire at least 4 times in the next 10 days at the end of the day. To match their questionnaires, participants were asked to enter their 10-digit phone number in the initial questionnaire and each daily questionnaire. Participants were instructed to complete each daily questionnaire with regard to the time since they had completed the previous daily questionnaire. For example, a participant who had completed the daily questionnaire at 10:00 PM on the previous day was asked to respond to the current day's questionnaire regarding the time that had passed since 10:00 PM on the previous day. The daily questionnaire was available from 7:00 PM to 2:00 AM each day during the study period.
Materials
Social competence was measured in the initial questionnaire using Valkenberg and Peter's (2008) measure of social competence. Participants were asked to indicate how difficult or easy 19 behaviors were for them in the past 6 months on a 5-point scale with anchors of very difficult (1) and very easy (5). Sample items include, "Introduce yourself for the first time to someone," "Comfort someone who is feeling down," and "Express your feelings to someone else." The scale exhibited acceptable reliability ( = .87). Participants reported a mean score of 3.82 (SD = .48).
Channel use was measured in the daily questionnaire. Participants were asked to indicate the amount of time they had spent using each of the following communication channels in the previous day: face-to-face communication, telephone, e-mail, text messaging, and Facebook. Means, standard deviations, and intraclass correlations for use of each channel are reported in Table 1 . Intraclass correlations for daily use for each channel reflect the extent to which participants used a particular channel consistently across the days that they completed the questionnaire. These values ranged from a low of .55 (e-mail) to a high of .85 (face-to-face communication), suggesting that while use of a particular channel is somewhat consistent on a day-to-day basis, daily use also varies.
Results
Hypothesis 1
We expected that channel use would be complementary, as evidenced by positive correlations between use of different channels. Channel use was assessed daily, and the intraclass correlations for use of each channel were significant. This consistency in daily responses means that analyzing associations between use of different channels would result in biased estimates unless this consistency were controlled for statistically. Therefore, channel use was group-mean centered for each participant by subtracting that participant's mean daily use of a particular channel from his or her daily use of that channel. Doing so allowed us to mitigate interdependence in participants' daily reports of use of each channel (Kreft, de Leeuw, & Aiken, 1995) . Correlations also controlled for age. As shown in Table 1 , channel complementarity was observed for the following pairs of channels: telephone and e-mail, telephone and text messaging, email and Facebook, e-mail, and text messaging, and Facebook and text messaging. Channel displacement was observed between face-to-face communication and the telephone. Significant associations were not observed between telephone and Facebook or between face-to-face communication and e-mail, Facebook, or text messaging. Hypothesis 1 was partially supported.
Hypothesis 2 and Research Question 1
We expected channel complementarity to be moderated by social competence. Specifically, we expected use of leaner channels (i.e., email and text messaging) to complement use of richer channels (i.e., face-to-face communication and telephone) at high but not low levels of social competence (H2a) and use of leaner channels (i.e., email and text messaging) to be complementary at low but not high levels of social competence (H2b). We also examined social competence as a moderator of the complementary relationship between Facebook and other communication channels. Hypothesis 2 and Research Question 1 were tested using two-level multilevel models for each channel, with use of a particular channel as the outcome variable. Age and social competence were between-subjects variables and were level-2 predictors. Use of other channels and the cross-level interactions between social competence and use of other channels were within-subjects variables and were level-1 predictors. All predictors were grand-mean centered to aid in the interpretation of effects (Kreft et al., 1995) . As shown in Table 2 , three significant interactions emerged. We decomposed these interactions by examining the association between use of the two channels in question at one standard deviation above and below the mean of social competence. First, the association between use of the telephone and use of text messaging was moderated by social competence. Use of text messaging was positively associated with (i.e., complemented) use of the telephone at high (b = .18, SE = .03, p < .001) but not low (b = −.01, SE = .04, p > .05) levels of social competence. Hypothesis 2a was supported for use of the telephone and text messaging.
Second, the association between use of e-mail and use of text messaging was moderated by social competence. Use of text messaging was positively associated with (i.e., complemented) use of e-mail 
Discussion
This study extended previous research on channel complementarity in two ways. First, we examined use of multiple communication channels and their associations with each other on a daily basis. Second, we examined social competence as a moderator of the extent to which communication channels are used complementarily. We found that daily channel use was complementary among almost all combinations of mediated channels (i.e., telephone, e-mail, text messaging, and Facebook), with the exception of the combination of the telephone and Facebook. However, face-to-face communication and telephone use exhibited a displacement relationship, and face-to-face communication was not associated with use of e-mail, text messaging, or Facebook. Social competence emerged as a significant moderator of three complementary relationships. Telephone and text messaging exhibited complementarity at high but not low levels of social competence, whereas e-mail and text messaging exhibited complementarity at low but not high levels of social competence. Face-to-face communication and Facebook exhibited a displacement relationship at high but not low levels of social competence.
Complementary Channel Use
Our findings are generally consistent with previous research illustrating complementary relationships between use of difference communication channels. Although channel complementarity was fairly consistent in the context of mediated communication, face-to-face communication appears to operate somewhat independently of mediated communication. This finding contrasts with previous research that has found that mediated communication is associated with more face-to-face communication (Dutta-Bergman, 2006; Kraut et al., 2002) . One potential explanation for these findings is the fact that data in the current study were examined on a daily basis, as opposed to using reports that average across longer time periods. It might be that certain types of complementarity are evident at different levels of analysis. For example, spending large amounts of time communicating via text messaging on a given day might not necessarily be associated with more time spent communicating face-to-face on that same day. One might, however, use text messaging as a way to maintain connection when face-to-face communication is not possible (Duran, Kelly, & Rotaru, 2011; Rettie, 2009 ). This use of text messaging might be particularly relevant to the current sample of college students, who might use text messaging to maintain contact with long-distance friends and family. In this case, text messaging could indirectly lead to future face-to-face communication via its effect on relationship maintenance.
Contrary to expectations, face-to-face communication and the telephone exhibited a displacement relationship. Because it provides synchronous communication that includes auditory cues, the telephone is considered to be richer than e-mail, text messaging, and possibly Facebook. Previous research has found that people tend to prefer the telephone to text-based channels such as e-mail for more intimate conversations (Utz, 2007) and perceive online communication as lower in quality than telephone and face-to-face communication (Baym, Zhang, & Lin, 2004) . These findings suggest that the telephone might be used as a replacement for face-to-face communication when the latter is unavailable (e.g., due to proximity), resulting in a displacement effect that is not evident for leaner text-based channels because of the perception that they are less personal or poorer in quality. This displacement effect would be consistent with niche theory, given that face-to-face communication and the telephone should have some degree of overlap in the gratifications they provide.
It is noteworthy that while participants exhibited some consistency in their daily use of each channel, day-to-day use also varied. This finding suggests that only asking participants about one day might not adequately capture patterns in people's use of communication channels; instead, looking at individuals' patterns of communication channel use over several days was revealing, especially when considered in conjunction with their social competence. Because we were interested in how social competence is related to complementary use of communication channels, examining multiple days for each participant revealed patterns that might otherwise have been obscured by daily variations in channel use.
Social Competence and Channel Complementarity
In addition to finding support for the idea that a variety of mediated channels are used complementarily on a daily basis, we also extended channel complementarity theory by examining social competence as a potential predictor of the extent to which channels are used complementarily. We found some support for the prediction that participants with low social competence would use leaner channels complementarily but that participants with high social competence would use leaner and richer channels complementarily. Specifically, associations between telephone and text messaging and between e-mail and text messaging (but not between telephone and e-mail) were moderated as predicted. These findings suggest that, at least among mediated communication channels, complementarity does not exist across the board but is a function of individual characteristics.
Channel complementarity theory posits that complementary channel use is a result of motivations to access certain types of content (Dutta-Bergman, 2004a) . Research also suggests that social skills motivate the use of text-based communication as a means to alternately complement strong offline relationships or compensate for skills deficits, depending on whether one is high or low in social competence, respectively. The findings of the current study suggest that this process is evident in complementary use of lean and rich communication channels. Lean communication channels such as e-mail and text messaging allow people with low social competence to reduce self-consciousness and engage in more effective interaction by masking potentially undesirable nonverbal cues (Caplan, 2005; Valkenburg & Peter, 2007) . In contrast, people with high social competence are able to effectively connect with others via both rich and lean communication channels (Poley & Luo, 2012) and, as a result, are likely to use those channels complementarily.
Contrary to the predictions of Hypothesis 2a, the associations between e-mail and face-to-face communication, text messaging and face-to-face communication, and e-mail and the telephone were not moderated by social competence. Regarding complementarity of face-to-face communication and lean communication channels, previous research on overall (i.e., not daily) communication channel use has supported the idea that people high in social competence use lean communication channels to complement face-to-face communication. As described above regarding overall channel complementarity, use of face-to-face communication appeared to operate largely independently of use of other communication channels on a daily basis. Instead, use of lean communication channels might increase overall face-to-face communication (or vice versa) via their facilitation of relationship development and maintenance.
In contrast, use of e-mail and the telephone exhibited a complementary relationship, but social competence did not moderate this association. Given that they were students who may have moved away from friends and family to attend college, it is possible that participants used e-mail and phone communication to maintain contact with close others from home. Given the aforementioned patterns that emerged (e.g., telephone as a displacement for face-to-face communication), this seems like a reasonable explanation. Consistent with channel complementarity theory, people likely use e-mail and the telephone to maintain contact with close others at a distance because of the benefits offered by the channels. Their desire to use these channels for relationship maintenance likely occurs regardless of individuals' social competence.
Facebook provides a somewhat unique case for channel complementarity and social competence because it allows for both rich and lean communication, including videos, pictures, and text-based messages. We found that for participants with high social competence, more Facebook communication was associated with less face-to-face communication (or vice-versa) . It is not clear whether a causal relationship exists between use of these two channels, such that use of one encourages reductions in use of the other. Previous research has found that the majority of time spent on Facebook consists of passively observing (e.g., reading one's news feed), rather than interacting with others (Pempek, Yermolayeva, & Calvert, 2009 ). As such, it might be the case that people high in social competence replace this passive activity with more active face-to-face communication.
This study illustrated that individual characteristics, such as social competence, are associated with people's complementary channel use, thereby providing for a more robust theory of channel complementarity and also helping practitioners design more effective or popular communication channels. For example, knowing that people who have low social competence are likely to use lean communication channels complementarily could lead to technologies that more effectively integrate multiple forms of such channels for such people. Similarly, the finding that people with high social competence use some lean and rich channel complementarily could inform the development of technologies that more closely link these forms of communication, such as by integrating call and text histories on mobile phones or promoting applications that easily allow for both types of communication.
Limitations
Although the use of a relatively young sample of college students was beneficial in the current study because participants were likely to be familiar with and regularly use the communication channels we examined, such a sample also potentially limits the generalizability of our results. Because college students are likely to be familiar with a wide range of technologies, barriers to their use of those technologies are lower than for someone who is less comfortable with a variety of different technologies. It is possible that people who are less comfortable with technology would tend to rely more heavily on one or two technologies, thus limiting the extent to which they use channels in complementary ways. Our sample also had somewhat higher levels of social competence (M = 3.82 on a 5-point scale with a midpoint of 3); however, it is not uncommon for measures of social competence to be slightly above the midpoint among adolescents (see Valkenburg & Peter, 2008) and college students (Burke, Woszidlo, & Segrin, 2013) . Still, future researchers should make an effort to consider how the associations in the current study occur among people with more variability and/or clinical deficits in social skill.
Furthermore, we attempted to mitigate the potential retrospective bias of previous research by asking participants to report on their use of various communication channels on a daily basis during the study period. However, as self-reports, these measures still introduce potential error. Measuring actual use of various communication channels would be a complex and time-consuming process, but it could potentially allow for greater accuracy in the examination of channel complementarity and displacement.
Future Research
The current study suggests that channel complementarity occurs in a variety of interpersonal communication channels but that social competence influences the extent of this complementarity. The long-term impact of tendencies to restrict oneself to a particular type of channel, as opposed to using a variety of channels, is unclear. It is possible that the preference for leaner channels could have a deleterious effect on communication dexterity, increasing reliance on leaner channels and hindering the ability to communicate using richer communication channels. This could make it more difficult for people who are lower in social competence to foster rich interpersonal connections, ultimately affecting their wellbeing. Consequently, it is important to consider ways in which richer channels can be linked to or embedded within leaner channels of communication to facilitate these interpersonal connections among people with lower social competence. Moreover, given that this research identified at least one way in which individual characteristics are associated with channel use, future research should build upon this finding by examining the potential influence of other individual characteristics upon channel use.
As is evident from the findings of this study and other research using channel complementarity theory, communication channels are used in combination, not isolation. It is possible that this use occurs in patterns or recurring sequences. For example, one might exchange text messages with one's partner to establish a face-to-face meeting, or follow up a telephone call with an e-mail. Examining these interaction patterns could inform channel complementarity theory and increase our understanding of why and under what conditions complementary channel use occurs.
Conclusion
This research offered a novel approach to the burgeoning literature on channel complementarity by examining associations among communication channels on a daily basis and considering the role of social competence in complementary channel use. The findings from this study offer a clearer picture of complementary use of a variety of channels on a daily basis. Further, we demonstrated that one individual characteristic, social competence, played an important role in complementary channel use, contributing to the interpersonal and social networking areas of communication. Ultimately, this study provides a framework through which we can better understand channel use, as well as a foundation for future research in this area.
